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The internationalization of business signifies the latter's
transition from the national to the world-wide level. From the social
angle, therefore, it means that the problem involved in relations
between human beings are increased in as far as financial and technical
divergencies are supplemented by cultural, historical and linguistic
differences. Does this imply that tensions between foreigners will be
more serious than those between citizens of the saze country? Does it
imply the emergence of new difficulties or, on the contrary, an
improvement in human relations? This might constitute an initial

question while another might relate to the establishment of a o>mmon

principle designed to bring men closer together through the process
of professional exchanges.

At first glance,the extension of science and technology to the
whole world gives, if not an impression of unity, at any rate one of
gruvwing uniformity: it has become a commonplace to point out that
there is little difference between the airports of Amsterdam, Paris,
New York or Tokyo, ur between a factory in Asia, Africa or one of the
more advanced countries. In the words of Saint-Zxupéry, ''make men work
together and they will like each other', to which Louis aArmand has
added, ". . . they will appreciate each other'", There is no question
that a sort of international class is coming into being, made up of
men concerned with the same problems, more prone to take planes than
trains, using English as a common language and who would like to apply
a mathematical formula to the world and have it considered as a vast
technological and economic organization.

This is a social consequence of a technological achievement. The
need to buy from and sell to foreign peoples emerged thousands of
y ago when a Babylonian king sent caravans to the shores of the
fediterrancan for cedar wood and to the Red Sea for copper and gold.

'jﬁﬁe was accompanied by a need to take root in foreign countries 8o

a8 to produce, in the same way as the Egyptians exploited the gold
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for closer contact or
. | : Yy rate, a better understanding betw
technicians of different cultural backgrounds. To begi . P
"ethnocentrice" with th i din Py
o s ; ~ F © parent company deciding and imposing its
Endlcy abroad; then it becomes "polycentric" as the local situation

: the necﬁasary degree_af decentralization is accepted; and, finally,
t becomes '"geocentric" in it is conceived on a world-wide

) as far as
scale and has world-wide aims. A French observer would here refer to
international activity, then to multi-

national companies having an
natlgnal cquanies, and finally to transnational companies whose
multiple origin is reflected in the a@ctual structure of the management
and the distribution of power.

Technically and socially, "geocentrism", because of what aight
be called its transcendental internationalization, makes for a closer
relationship between men of different race, language and education
but having similar training backgrounds and conceptual levels. In the
same way, marketing tends to create a strategic formulation which is
more concerned with the requirements of man than with the individualized
needs experienced in any given nation. On the other hand, as Professor
Perlmutter has said, from the legal point of view, "the infrastructures

of the internaticnal community act as a brake where technological
progress acts as a spur'.

Jhen we consider that in the near future 300 companies will hold
more than 75 % of all the Jdestern world's industrial assets, it must
be recognized that any attempt at structurizing these transnational
enterprises will confirm that aspiration to ocecumeniss which John
AXIII described in Pacem in Terris asvan increasing interest in the
affairs of all peoples so that human beings are becoming more
consciously aware that they are living members of a world community"”.

Thanks to the internationalization of business, this transition

from the concept of the national cnnmunitx. i.¢. a sum of individuals
limited to one region, to that of the international society,i.e. a

body of complex and diversified structures, and eventually that of the
transnational community - the product of geocentric impulses - is
manifestly in 1ine with man's instinctive search for a real and
authentic exchange which would embody that peace which is universally

desired. Yhy then is it no less obviously that this is extremely
difficult to bring about?

In the first place, because this very geocentrism, while
significant within a group at international level, none the less
remains limited to an entity which would be better described by the
word "“coalition" rather than by the word '"co-operation". Jhat we
have today, even among those who have gone beyond the concept of
nationalism, are coalitions of interests designed either for the
defence of a position or the winning of a market. Underlying these
agreements, there is always necessarily the question of a flow of
als and energy, entering in the form of raw materials and
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yhich to = the true value of labour. Reversing this
- value to which our contemporaries

ing in the form of products and by-products. The dement of
stion involved here is the concept which treats profit as the
consist of eliminating profit but of gaking it
?walw-ﬁ. and the means of production.
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the concept of organization.

delibaTaFe Or not, represents a basic inter
possibility for real Co-Operation between

enterprise should clearly express husman va
underly it.

Not recognizing that this lapsus, whether

ference with any
human beings. The geocentric
lues and the concepts which

In the second place, because the trinomial
education-promotion" is still not widely enough applied and because
this failure is at the root of the superficial and emotive nature of
relations which are all too often distorted by a confusion between
the image and the reality. '/e are still all of us more or less
influenced by "stereotypes" - "pictures in our heads" - with the
result that we spontaneously react in terams of preconceived ideas
rather than concrete facts. But Otto Klineberg (1) has very clearly
deaonstrated that every nation is a continually varying complex.
Similarly, Katz, Sarnoff and Maclintock (2) have analysed the dual or
origin of the racialist attitude, one resulting from a self-defence
mechanism, e.g. the Negroes threaten my econosic situation or zy
tranquillity, the other merely reflecting a lack of information leading
to the adoption of a stereotype of the Negro which is prevalent in
& given cultural system. It is therefore evident that inforsation, if

it 1s to bring about any change in behaviour, must be accompanied by
& training adapted to the motives which govern the attitude involved.

This is in line with the forecasts advanced by lir Herman Kahn and the
Hudson Institute concerning the world situation in 2000 AD when

“the main factor of progress will lie in educational systems" and the
wider extension of culture and non-profit organizations. Man is more
and more powerful, has mastered matter, is less and less restricted

by distance, but he is still emotionally unstable and psychologically
ignorant and this hinders any genuine co-operation.

formula "information-

Thirdly and finally, because the contemporary economic and social
systea is apparently only developing on a horizontal plane with no
regard to the vertical process leading towards a transcendency which
is denied or, at best, rejected as scientifically unproveable. But,
equally, it has not been proved that happiness can be ensured by
limiting human activity to material realities. The transition of
business from the regional and national level to the world-wide
devel, like the systematic development of technology, unless
accompanied by parallel research in respect of the inner reality of

san and the harsmony of his personality, can only lead to regression
through a return to an even more narrow positivism than that of

Auguste Comte and Littré.

By leaving the life of the spirit wholly out of account, the
protagonists of the modern world may well be busily organizing a
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